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Dear Colleagues!   

Recently, more and more attention has been paid to the recognition of firms according to the 
level of their technological advancement. On this basis, we can isolate so-called high-tech firms, 
also defined as high technology firms. Steenhuis and Bruijn (2006) proposed four dimensions 
of the use of the high-tech technology (i) industry based, (ii) firm based, (iii) product based and 
(iv) life-cycle based. Therefore, we can talk about the high-tech industry, high-tech firms and 
high-tech products and the categories are interrelated and imply each other. The essence of 
high-tech enterprises is superbly reflected by the specific features of these firms, distinguishing 
them from others. The significance of high-technology, including high-tech enterprises, for the 
economic growth of a country is quite obvious. In the literature of the subject there is a common 
agreement that innovativeness, knowledge, technologies, human capital, and specifically, the 
fundamental elements making up the core of high-tech enterprises, are causative forces of long-
term changes in economy (Nadiri, 1993; Coe and Helpman, 1995; Bassanini, Scarpetta and 
Hemmings, 2001; Khan & Lunitel, 2006). Technology-based firms, particularly these operating 
in high-tech industries, operate in a deep inter-relationship amongst the processes of 
internationalization, innovation and entrepreneurship (Onetti et al. 2012). Recently many 
scholars focus on the issues surrounding the internationalisation of activities in the high-tech 
industry, focusing on technology-based born globals  (Daszkiewicz, 2019) or innovation 
behaviour of high-tech industries (Wach, 2016; Liu et al. 2019). The problem of the key role of 
high-tech firms operating across borders seems to belong to the mainstream of research 
currently. 

Therefore, the goal of this special issue in Journal of Theoretical and Applied Electronic 
Commerce Research is to advance theoretical and applicative research in all fields of 
technological entrepreneurship and internationalization of high-tech firms. As such, the special 
issue offers a venue for papers that help increase our understanding of how specific is 
international business in high-tech industries. 

Topics 

The Special Issue welcomes contributions in the following topics, but is not limited to them: 

• Internationalization of high-tech businesses  
• International entrepreneurship in high-tech industries  
• Internationalization of high-tech industries  
• Innovation and R&D in international business 
• Internationalization of R&D in multinational corporations  
• Internationalization of pharmaceutical and biotech companies  
• Technological entrepreneurship and e-entrepreneurship  



• Social media and digital marketing in international business  
• International e-business, international e-commerce, international e-marketing  
• Electronic commerce in international trade  
• Cross cultural management and diversity in international e-commerce  
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So, let us focus on the technological entrepreneurship and internationalization of high-tech 
firms in this Special Issue. 
 
Prof. dr. Krzysztof Wach 
Prof. dr. Agnieszka Głodowska 
Guest Editors  
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